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This paper analyzes the cover pages of two Japanese business magazines targeting women which mention
English or English study, paying attention to the importance of the topic itself and to the discourse presented
by the magazines regarding the significance of English study for their readers. The two magazines target
different audiences: one, younger, rank-and-file office workers in their 20s and early 30s; the other, more
mature women on their managerial career track in their 30s and 40s. However, they both present English and
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English study as something that will help these workers better themselves, both professionally but also in

terms of becoming more ‘cultured’ individuals. Any mention of TOEIC is kept to a minimum, and there is

also no discourse of threat that urges them to study English (or else!), which is in contrast to the prevailing

discourse in business magazines with a predominantly male readership. It is argued that these differences

possibly reflect the differences between women’s and men’s attitudes towards English and the studying of

English as well as different positions and different career paths which women and men find available to them

in their respective working environments.

1. English language and career in Japan

Since the turn of century, there has been a series of
proposals and changes initiated by Japan’s Ministry of
Education, Culture, Sports, Science and Technology
(MEXT) to the Japanese English education system.
These reforms have been carried out in response to
requests from the business world (Kubota, 2018),
which has been under pressure to keep pace with
globalization. Some companies, such as Uniqlo, the
apparel company, and Rakuten, the online shopping
mall which now also offers banking and insurance
services, have gone so far as to adopt English as their
official in-house language.

Such moves have contributed to creating a popular
belief among many Japanese people that they need to
speak English in order to get and keep a job. This
belief is underscored by specially-featured topics in
business magazines such as Weekly Diamond, Weekly
Toyo Keizai, Nikkei Business and President, which
exploit the discourse of threat, essentially telling their
readers that unless they have a certain TOEIC scores
or are able to speak English in business, they will not
be able to survive (Morizumi, 2019). Whether such
discourse reflects Japan’s reality or not is another
matter. In fact, research conducted by Terasawa (2015)
seems to suggest otherwise. However, that is the
popular discourse provided by the four best-selling
business magazines in Japan, and as such, it is likely
one of the common beliefs shared by many Japanese

people.
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1.1 The aim of the research

The magazines listed above, however, mainly target
men, not women. As the number of women in
workplace has increased, some publishers are now
publishing magazines targeting working women. Two
of the magazines mentioned above, Nikkei Business
and President, have alternative versions targeting
women, Nikkei Woman and President Woman Premier,
respectively. This paper analyzes the cover pages of
these two magazines, paying specific attention to their
featured topics where they deal with English and/or
English study. The questions addressed are as follows:
(1) How is English or English study represented? (2)
According to the magazines, what is the significance
of acquiring English language skills for Japanese
working women? Answers to these questions are
expected to help understand the current situation in

which women are placed in Japanese workplace.

1.2 Research method

All the cover pages of Nikkei Woman from January
2010, as well as those of President Woman/President
Woman Premier (the magazine changed its name in
2019) from November 2014, are checked, and if there
is any mention —however small- of English or English
learning is identified, it will be analyzed for its impact
and importance (how large the English-related topic is,
in comparison to other featured topics) as well as for
its message.

January 2010 is when Mikitani, CEO of Rakuten, a
Japanese e-commerce company, announced the
company’s adoption of English as their official

language, or its lingua franca. It caused a sensation,



and it is considered to have had a major impact on
publishers’ choices of their featured articles from then
onwards. Nikkei Woman was first published in 1988,
so their magazine covers from 1988 to 2009 are not
included in this study. As for President Woman
Premier, it was first published in 2014 as President
Woman, so all the volumes that have so far been
published are checked.

When English or English study is mentioned in a
featured article, the whole description — however long
and complicated or short and brief — will be presented
in the table, both in the original Japanese and in its
English translation provided by the author. The
translation may often sound awkward because the

author tries to remain faithful to the original Japanese.

2. Nikkei Woman

Nikkei Woman is one of the oldest magazines
serving the needs of working women. It was first
published in 1988. It is a monthly magazine published
by Nikkei Business Publications, which also publishes
Nikkei Business, a weekly magazine with a
predominantly male readership. About 60% of Nikken
Woman readers are full-time office workers, the
majority being women aged between 25 and 35
(Dainichi, n.d.).

2.1 Featured articles on the cover

A total of nine issues between January 2010 and
August 2019 mention English or English study on the
cover. The cover pages usually highlight three featured
articles, and the importance, or the length of the actual
article inside, is visible in terms of the space allocated
to the description of each featured article: the description
for the main feature, or featured article number one, is
the largest, accounting for approximately 30-35% of
the whole cover page, while featured article number
two usually takes up 5-10% of the cover, and featured
article number three occupies a mere 3% or so.

While it may appear as if several covers dedicate a

large space to the topic of English study, there was
actually only one issue that featured English study as
their largest topic (May 7, 2015, Table 1). The largest
letters in the title were FAZZEZ % | HAA—D [
G5 DT (watashi o kaeru! nihon ichi no eigo
no manabikata), or “This will change me! The easiest
way in Japan to study English”. Then in much smaller
letters, explanations on some of the study methods are
presented, including one that mentioned Atsuko
Maeda, a former singer/actor member of the hugely
popular group, AKB48. How to achieve high TOEIC
scores, which is often one of the most popular topics
in Japan’s English study context, gets a small mention
three lines below Maeda’s remarks.

The issues published on August 7, 2012, March 7,
2018, and September 7, 2018 (Table 1) all mention
English study in the larger context of different kinds of
study in general. For example, TOEIC gets a very
small mention in the August 7, 2012, issue. The largest
feature in this issue discusses studying for
qualifications and taking up different lessons that may
help women in their careers, such as bookkeeping, but
it also includes more popular pastimes such as how to
perform a tea ceremony, play musical instruments, and
even how to dance flamenco. Preparing for TOEIC is
mentioned alongside, which may make it seem like
just one of the lessons any cultured and fun-loving
women should be taking.

Similar patterns emerge in the other two issues. In
the March 7, 2018 issue, number one feature article
concerns how to make good use of small pockets of
time. Studying English is only a small part of it,
receiving no more weight than other subtopics such as
how to make use of Instagram to run a side business or
to gather information on financial tips to increase
income.

The September 7, 2018 issue again mentions TOEIC
but in very small letters, and it is placed at the bottom
of the cover page, as a sub-part of the main feature
article on how to change life through study. The

expression used in the original Japanese is 7 F 5

Educational Studies 62| 121

International Christian University



Table 1

The Largest Special Feature Mentioning English and/or English Study on Nikkei Woman’s Cover

Issue Japanese title English translation
August 7, OMM™S OK! ZLKFATEHERE You can start with a zero-yen capital! Have fun learning and
2012 —&®iID ! your every day will be fulfilled
ggegL L These certificates and lessons will help you throughout
EATHEITS, BIGTREESAS - your life!
BEEMITE—4%F/ DEHRIEIINE ! These are life-long certificates that will help you keep your job
FP, &8 #t5H*, etc. EELASEKE after you become a mother!
Wof-kE-b0" 3 &M Mgk Financial planning, bookkeeping, Labor and Social Security
EhAKEEHNT Y T ICH < EFEIE  Attorney, etc.: This is how these women obtained those
/ OFM 5 TES TOEIC x5k certificates while working
FE, EH/ EFHHTTAUIFET!E How to improve your concentration and memory: Life style
WETEBANREOZ S choices that are good for your brain/ How to tackle TOEIC
with as little money as zero yen
Tea ceremony, musical instruments, karate, flamenco — these
women are enjoying their life with their lessons!
May 7, fi-EEAVTLYIR No more English complex
2015 hE2EAB I HE—PEL TEE ) OF This will change me! The easiest way in Japan to study
[0ps] English
BIEABFIA ERE EKELERATHRMAE  Atsuko Maeda: “Courage and a smartphone played a key to
TLT=1 my English conversation study”
*TrS540%EEREE NHKEEE, 77, <> Online English conversation sites, NHK lessons, smartphone
H-1B59% HEEZIZEYSZ U DEEA  applications, manga — the best study menu for you that takes
—a— only 5 minutes
TNy« 7—-2="1TJ74 k1] VD “How are you?” “Fight” These common phrases actually
POEE EEb&LoEE! used in the wrong way
17 AT100 5 EMNB ! TOEIC A F—Lfs  Study one month and your score will improve by 100 points!
B TRa77 v THsak] These people who have scored the maximum marks in
TOEIC will teach you how to improve your score
March 7, BE, RIFE BE AFE Money, English, culture, side business
2018 AENIESES NS ! They will make 90 % of your life successful!
TEZEEFMAOFHE® 100 How to study during your ‘pockets of time’: 100 new
FrE 1000 FAXFOEEDIFEIRINE 24 B habits
il How a woman with an annual income of 10 million yen
EEALN-EEFE ) TEERBOLAME  gathers information about financing
EEE No more ‘I can’t speak English’...! Study methods that cost
A URBATANELREDL =1 /85 LJLF ¥ you zero yen
Y7dDnY7IL Instagram changed my life! The reality of having two careers
KIBEFSADEL A, EHBY 5 A Mariko Oe’s ability to listen, Haachuu’s use of SNS
@ SNS ;&R i
September FBFEATHRBRI VT4 7 How to work as a volunteer for the Olympic Games applying
7,2018 ITRFLTERT7 YT your language skills

FP B THFE HRETIC

S TRADEV] THEFSFILTLEAN
HIEF !

MR OANEEER ZUMEEXIEE
MEEIAKERIY VY SADY 7ILHE
EiE

FERICNT > THAD 24 BB EIETE
1=3#H]

TOEIC900 m A LER o 1= ADEN T LT &
D979 LENALRARET S ! KADE
[(ARY 5

Increase your annual income by obtaining IT skills

Become a certified financial planner and increase your
household savings

People are becoming more attractive because they are
studying what mature people should study!

Operation ‘Study’: this will change your life in the new
era!

Study habits of Akira lkegami & Yuriya Masuda

How to successfully make studying your habit: This is how
they’ve done it and their 24 hours

Unexpected study techniques by those who scored more than
900 points in TOEIC

Your brain will be excited and developed! This is how adults
should study

Note. Bold fonts are applied to the words which appear very large in proportion to the rest.
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L C% (kirakira-shiteru). This could be translated as
‘attractive and charming’, but its literal meaning is
‘shining” or ‘sparkling’, which is a colloquial
expression favored by women to describe someone —
usually a woman rather than a man, as in kirakira-
joshi, or kirakira-girl - who seemingly lives a very
glamorous life full of excitement and joy.

The other times when English or English study is
mentioned is when it is treated as the second- or third-
featured article, not the first (see Table 2). In each case
the space dedicated to the featured article on the cover

page was at best five percent.

2.2 Why study English?

Generally speaking, studying English does not
appear to be very important to Nikkei Woman readers.
When it matters, it is more as one of several means
through which they might change who they are or
change some aspects of their lives. In other words, it is
more about becoming a more ideal, kirakira version of

themselves. Interestingly, at the very bottom of the

cover page of the January 7, 2010 issue (Table 2), it
states, “This one-week program will change you:
English literature training”. What this represents is the
notion that English study, or even exposing themselves
to English literature, will transform women into a
more ideal self. Reading literary works sounds a
roundabout way to acquire English for the cut-throat,
business-oriented environment, but it is presented as a
more attractive study method than ploughing one’s
way through a series of tedious TOEIC practice books.
TOEIC does get a mention, but it does not take center
stage, suggesting that it is probably not a very
attractive topic for the female readership. Getting
better TOEIC scores does not seem to be the main
reason why women want to study English, or at least
that is not what the magazine implies on their covers.
If we assume that the magazine editors know what
their readers want, we might conclude that many
women prefer to think that they are studying English
in order to become closer to a more ideal self, a more

cultured and sophisticated self; their TOEIC score

Table 2 The Second and the Third Largest Special Feature Mentioning English and/or English Study on Nikkei Woman’s

Cover
Issue Japanese title English translation

January7, B#%%z5! —BEIOIIL This one-week program changes you:
2010 EXRELL—=2Y English literature training
August 7, 0 A 5 OK! You can study with zero-yen capital
2010 MM BIRD S Starting from this autumn

BUELEE Studies and qualifications

TOEIC, FP, $&&¢ TOEIC, financial planning, bookkeeping

BEEMITZOHEE How to study without spending money
August 7, TOEIC900 m & Getting 900 points in TOEIC is
2011 ZEL oA no longer a dream!

DACE Gl You won't have to give up!

PYBEL EEM How to start over your English study
August 7, R>f-BZZ In a pinch
2014 hERETLAEDI LD ! Junior high English helps you!

RS T4 TNERKFNHZD
HELITEERSZTL—R

H ) RATBEREMER | SHNKEEN
ER TERBELAAEL REOLXENSP-T
LN % @58

Non-native English speaker who works for a foreign-affiliated
firm will teach you simple but useful phrases

Star interpreter gives you tips! How to make sophisticated
conversation

Secret study methods of a woman who works for a company
which suddenly decided to use English as its official language

Note. Bold fonts are applied to the words which appear very large in proportion to the rest.
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comes a distant second.

3. President Woman/President Woman
Premier

President Woman was first published in 2014, and
after two pilot issues, it became a regular monthly
magazine in June 2015. Four years later, in 2019, it
became a quarterly magazine and was renamed
President Woman Premier. It is published by President,
a publisher which also publishes President, one of the
best-selling business magazines in Japan. President
Woman Premier targets women in their 30s and 40s.
More than 85% of its readership are in full time
employment, with over 45% in management positions
(San-an, n. d.).

3.1 Featured articles on the cover

Since its first issue, President Woman/President
Woman Premier has published four volumes that
present English and/or English study as one of their
major featured articles on the cover. The cover pages
usually highlight one very large feature article along
with several smaller features, and the importance, or
the length of the actual article inside, is again visible
in terms of the size of the description of each featured

article occupies: the description for the main feature,

or featured article number one, is the largest,
accounting for approximately 20% of the whole cover
page, while the other smaller articles takes up 2 to 3%
of the cover page or less.

Table 3 includes two main features that mention
English. Only one cover allocates its largest space
solely to English and English study (President Woman,
Volume 7, published on October 7, 2015). Volume 18,
published on September 7, 2016, also mentions
English in its major feature article, but English is
presented along with other ‘qualifications’ considered
helpful to the advancement of their careers, as in &%
& YLZE (shikaku to eigo), or qualifications and English
skills.

The other two issues mention English study but
dedicate less than two to five percent of the available
space on their cover page (Table 3). The printed letters
are very small and can be missed unless one looks at
the covers very carefully. In addition, English study
mentioned in the October 6, 2018 issue is only part of
the issue’s major article, K NDOEFEE 7K & Wd] /o
F (otona to kyouyou: hon to eiga gaido), or “cultural

education for adults: your guide to books and films”.

3.2 President Woman/President Woman Premier
readership and English study

The overall design of the cover of President Woman

Table 3 Special Features Mentioning English and/or English Study on President Woman'’s Cover

Issue Japanese title English translation
October 7, HBIZELIRTRTF(C You can become fluent in English with ease and fun
2015 LEHSHEE English that sparkles
RERDFEUVA Cutting edge study methods
September  Fx UTT v, B, BEICHR These will help you with advancing your career, changing
7,2016 31 (0] jobs, getting back to work:
B & 3EE 2016 The most powerful
qualifications and English skills 2016
July7,2017 EDEZEHT v e Plans to improve your English during summer
October 6, FELFEBETHEEFEZELLESR Enjoy studying English: reading English books and watching
2018 American/British films

Note. Bold fonts are applied to the words which appear very large in proportion to the rest. The October 7, 2015 issue and
September 7, 2016 issue represent the largest features. Topics that appear in issues October 7, 2016 and July 7, 2017 are

much smaller articles compared to the major feature articles.
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is much simpler than that of Nikkei Woman. There is
more white space, or space left without any letters,
whereas Nikken Woman’s cover is full of printed
letters. When President Woman's cover presents
English study as its main featured article, as it does in
the October 7, 2015, issue for example, it does so by
using a large, bold font as well as by applying a
different color to the phrase, & & & < HiGh (tokimeku
eigo), or ‘English that will spark joy’, ensuring that
those words will stand out.

One of the characteristics of the discourse provided
by President Woman is the lack of any mention of
TOEIC. Since most of the readers are on the
management career track, many of them will be taking
TOEIC exams with the aim of attaining a score, which
is customary in Japan’s business world. However, none
of the issues that feature English and English study
mentions anything about TOEIC target scores or how
to study to improve scores. When business magazines
tend to focus on providing practical tips, this may
appear surprising. English, for President Woman
readers, is presented as something that is supposed to
spark joy in their life, and English study as something
they can enjoy as they read books and watch films in
order to educate and improve themselves. It promotes
the notion that studying English anyhow and everyhow
simply to achieve a better TOEIC score and beat their

rivals is not really what the readers are interested in.

4. Comparison of the two magazines

4.1 Differences

While Nikkei Woman and President Woman/
President Woman Premier both target working women,
there are some differences to the cover designs and the
way in which English-related contents are presented.
Firstly as already mentioned, the cover pages of
President Woman are much simpler, with fewer letters,
and as a result, the overall look is more sophisticated
than the covers of Nikkei Woman. Nikkei Woman'’s

featured articles are described in far more detail, with

more words and more letters.

Secondly, there was no mention of TOEIC on the
four covers of President Woman as opposed to five
mentions on the nine covers of Nikkei Woman. Thirdly,
on three occasions, the catchy idea Nikkei Women used
to attract readers was that they could study English
without paying any extra money, or zero-yen.
Furthermore, in Nikkei Woman, English language
study is often presented as one of a number of
womanly pastimes on a par with tea ceremony and
flamenco dancing, which suggests that English study
may be just that — a hobby — for its readership. English
language learning for Nikkei Women readers is
presented as a fun activity to enrich their lives at a
small cost.

These differences may be explained by the different
readership. Nikkei Woman targets women aged 25-35,
while President Woman/President Woman Premier
targets those in their 30s and 40s. President Woman/
President Woman Premier readers are likely to hold
more prestigious positions than their younger
counterparts, and they are also likely to be wealthier.
As such, the cover designs for President Woman -
currently published as President Woman Premier - take
on a more sophisticated look that will appeal to a more
sophisticated readership; they do not have to mention
how little it costs to study English. If the idea of
studying for TOEIC is too banal for Nikkei Woman
readers, it will be all the more so for President Woman/

President Woman Premier readers.

4.2 Similarities

While Nikkei Woman and President Woman have
different looks on their covers, there are some
similarities to the way they present English and/or
English study to their readers.

First of all, acquiring English language skills is
presented alongside with acquiring other skills and
qualifications that will help them with their career,
such as bookkeeping. Second, there is an emphasis to

enjoy studying English.
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What is more interesting, though, is the use of
words such as 5 F 5 (kirakira) (Nikkei Woman,
September 7, 2018) and & & ¥ < (tokimeku)
(President Woman, October 7, 2015). When something
or someone is kirakira, it means that the person or the
object is so attractive and charming that they seem to
sparkle, while tokimeku refers to the feeling when you
are charmed and your heart will beat a little faster. It is
not usual to associate these terms with study in
general, implying that studying English, for many
women, is different from studying, say, mathematics or
educational psychology. In other words, women may
find the idea of studying English attractive, charming,
and even seductive and glamorous. In comparison, the
author’s earlier study on the analysis of four major
business magazine covers did not find this type of
discourse (2019), which suggests possible gender

differences.

5. Discussion and conclusion: Representation
of English and/or English study and its
significance to Japanese working women

English, or English study, on the covers of the two
magazines targeting working women is presented as
something that will enrich their lives both in their
personal and professional spheres. In a similar
argument to the common discourse that English
language skills are an asset to office workers, the two
magazines also include English language skills in a
useful skillset. There are differences, however,
between studying English and studying for other
business-related qualifications: studying English
should be an enjoyable activity which can help change
the readers as individuals so they can become more
‘cultured’ and ‘attractive’. The emphasis on English
study as a way to educate themselves and become
closer to their more ideal selves is evident in the words
used such as kirakira and tokimeku, as opposed to the
lack of emphasis on more pragmatic aspects such as

improving TOEIC scores, while TOEIC is usually the
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most talked-about Engilish-related topic in business
magazines with a predominantly male readership.

The above characteristics found in the magazine
cover discourse resonates with a general tendency
among Japanese women to have akogare, or desire, for
English and possibly the West, as described by Piller
and Takahashi (2006). Additionally, the lack of
urgency, or threat, in their attitudes to English study
may imply Japanese women’s relatively peripheral
position in the current workplace. If they had the same
opportunities as their male counterparts and were
vying for the same positions, they might not be so
relaxed in their attitudes to studying English: they
could be just as serious about getting high TOEIC
scores and might choose more pragmatic study
methods rather than watching Hollywood films or
reading Jane Austen.

Overall, studying English seems to be presented as a
lifestyle choice for women, and by extension, work
and career building appear to be equally just a matter
of lifestyle choice. While it has been more than thirty
years since the Equal Employment Opportunity Act
came into effect, business magazine covers imply that
the workplace represents very different kinds of

landscape for women and men.

References

Dainichi. (n. d.). Retrieved from http://www.dainichiad.
co.jp/html/baitai/511n_woman.php.

Kubota, R. (2018). Eigo kyoiku genso [lllusionary tales
of English education]. Tokyo: Chikuma Shobou.
Morizumi, F. (2019). Shakaijin ni ureru eigo to eigo
gakushuu o meguru disukoosu [Discourse that can
‘sell' to adults surrounding English and English
study]. In Humanities Society, Seikei University
(Ed.), Facets of English (pp.325-259). Tokyo:

Kazama Shobou.

Nikkei Woman: February Issue. (2010, January 7).
Retrieved from https://www.fujisan.co.jp/
product/1926/b/256916/

Nikkei Woman: September Issue. (2010, August 7).
Retrieved from https://www.fujisan.co.jp/
product/1926/b/403686/

Nikkei Woman: September Issue. (2011, August 7).



Retrieved from https://www.fujisan.co.jp/
product/1926/b/703345/

Nikkei Woman: September Issue. (2012, August 7).
Retrieved from https://www.fujisan.co.jp/
product/1926/b/777032/

Nikkei Woman: September Issue. (2014, August 7).
Retrieved from https://www.fujisan.co.jp/product/1926/
b/1163651/

Nikkei Woman: June Issue. (2015, May 7). Retrieved
from https://www.fujisan.co.jp/product/1926/
b/1228699/

Nikkei Woman: April Issue. (2018, March 7). Retrieved
from https://www.fujisan.co.jp/product/1926/
b/1636783/

Nikkei Woman: October Issue. (2018, September 7).
Retrieved from https://www.fujisan.co.jp/
product/1926/b/1719869/6aed32a485ebf8517d089
5f9dcb

Piller. 1. & Takahashi, K. (2006). A passion for English:
Desire and the language market. In A. Pavlenko,
(Ed.), Bilingual minds: Emotional experience,
expression and representation (pp.59-83).
Clevedon, UK: Multilingual Matters.

President Woman: Vol. 7. (2015, October 7). Retrieved
from https://www.fujisan.co.jp/product/1281696581/
b/1299810/

President Woman: Vol. 18. (2016, September 7).
Retrieved from https://www.fujisan.co.jp/
product/1281696581/b/1413316/

President Woman: Vol. 28. (2017, July 7). Retrieved
from https://www.fujisan.co.jp/product/1281696581/
b/1519053/

President Woman: Vol. 43. (2018, October 6). Retrieved
from https://www.fujisan.co.jp/product/1281696581/
b/1733309/dgmg=7280b3a28b355cb27d6a087b09
f9ac

San-an. (n. d.) Retrieved from https://www.san-an.co.jp/
media/magazine/magazine_advertising18/
item_138.

Terasawa, T. (2015). Nihonjin to eigo no shakaigaku
[Sociology of Japanese people and English
language]. Tokyo: Kenkyusha.

Educational Studies 62

International Christian University

127



